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BZEHE

Students will develop a basic understanding of business management concepts, including people management, marketing,
accounting, and organizational operations. Students will also improve their ability to analyze business cases and discuss
business issues in English.

g

This course introduces the fundamental concepts of business and management. Students will learn basic ideas related to people,
products, money, marketing, leadership, and business strategy through lectures, discussions, and case studies. The course
focuses on practical business knowledge and real-world examples.

FERR

By the end of the course, students will be able to:

Explain basic business and management terminology

Understand the roles of marketing, accounting, and human resources
Analyze simple business cases and company strategies

Discuss business topics and share opinions in English

Apply basic business concepts to real companies

HATFEH

Students are expected to review vocabulary and short reading materials related to each week’s topic before class.

HHRFH

Students should review class notes, summarize key concepts, and reflect on business cases discussed during class.

SRR

E1[E What is Business Management?

E2E Types of Companies and Organizations

E3[E Leadership and Teamwork

F4[a Human Resource Management

E5[E] Motivation and Workplace Culture

E£6[E Introduction to Marketing

E7[E Understanding Customers and Target Markets

E8[a] Branding and Advertising

E9[m] Introduction to Accounting and Finance

Z10[E] |Costs, Profit, and Budgeting

Z11[E]  |Business Strategy and Competition

&E12[H Final Presentation / Business Case Discussion

Z13E]  |Term—end Test
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EEHE

Students will apply business management knowledge to practical situations and improve their ability to evaluate company
activities, management strategies, and business communication.

G

This course expands on basic business management concepts and focuses on practical application. Students will study company
cases, business communication, problem—solving, and decision—making in modern organizations.

FERR

By the end of the course, students will be able to:
Apply business concepts to real business situations
Evaluate company strengths and weaknesses

Explain business strategies and management decisions
Communicate business ideas clearly in English
Develop problem—solving and analytical thinking skills

HATFEH

Students should review previous lesson materials and prepare opinions or ideas for class discussions.

HHRFH

Students should organize class content, review business terminology, and prepare for presentations or assignments.

SRR

E1[E Review of Basic Business Concepts

E2E Problem Solving in Business

E3[E Decision Making and Management

F4[a Business Communication and Meetings

E5[E] Customer Satisfaction and Service Quality

E£6[E Managing Small Businesses

E7[E Business Data and Simple Analysis

E8[a] Company Case Study: Retail Industry

E9[m] Company Case Study: Technology Industry

Z10[E  |Globalization and International Business

11\  |Future Trends in Business

E12[E] |Final Presentation / Reflection

Z13E]  |Term—end Test
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TOEIC: 782 - 940
TOEFL iBT: 72 - 94
CEFR: B2

AR

This class focuses on reading and writing and develops critical thinking skills essential for communication in English. Based on a
question—centered critical thinking approach, this course allows learners to question, analyze, and self-assess while improving
their English language skills. Critical Thinking Strategy sections, topics, and assessments help students develop the techniques
and critical thinking skills they need to move forward in their studies.

FERR

Students can acquire linguistic, non—cognitive skills and Global Skills essential for communication.

HHTFEE

Study the vocabulary and grammar items to be covered in the unit

HRFEE

Review the studied vocabulary and grammar items

BEEHE

o Introduction
H1E UNIT 1 SOCIAL SCIENCES - How can we contribute to our communities?
2o UNIT 1 SOCIAL SCIENCES - How can we contribute to our communities?
=3 UNIT 1 SOCIAL SCIENCES - How can we contribute to our communities?
Z4m UNIT 2 ENVIRONMENTAL STUDIES - How do we live with climate change?
#5m UNIT 2 ENVIRONMENTAL STUDIES - How do we live with climate change?
ZomE UNIT 2 ENVIRONMENTAL STUDIES - How do we live with climate change?
=70 UNIT 3 PSYCHOLOGY - How do we make and keep connections?
Zo UNIT 3 PSYCHOLOGY - How do we make and keep connections?
2o UNIT 3 PSYCHOLOGY - How do we make and keep connections?
e UNIT4 TECHNOLOGY - How can science improve lives?
10[E
e UNIT4 TECHNOLOGY - How can science improve lives?
F11[E
e UNIT4 TECHNOLOGY - How can science improve lives?
HF12E  |Review: UNIT 1- UNIT 4
o Term-end Test
13
FRAR R D J5 R
X4 EE (%) HE
TEHARRER 70
FIRBLI RO IIE- SN - L EES) 30
Z0fh 0
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TOEIC: 782 - 940
TOEFL iBT: 72 - 94
CEFR: B2

AR

This class focuses on reading and writing and develops critical thinking skills essential for communication in English. Based on a
question—centered critical thinking approach, this course allows learners to question, analyze, and self-assess while improving
their English language skills. Critical Thinking Strategy sections, topics, and assessments help students develop the techniques
and critical thinking skills they need to move forward in their studies.

FERR

Students can acquire linguistic, non—cognitive skills and Global Skills essential for communication.

FATEHE
Study the vocabulary and grammar items to be covered in the unit
FHEE
Review the studied vocabulary and grammar items
BRERE
=g UNIT 5 HEALTH SCIENCE - Should science influence what we eat?
2o UNIT 5 HEALTH SCIENCE - Should science influence what we eat?
=3 UNIT 5 HEALTH SCIENCE - Should science influence what we eat?
e UNIT 6 BIOLOGIAL SCIENCES - How does the brain work?
4[]
e UNIT 6 BIOLOGIAL SCIENCES - How does the brain work?
5[
e UNIT 6 BIOLOGIAL SCIENCES - How does the brain work?
56/
=70 UNIT 7 INTERNATIONAL RELATIONS - Can we solve the global water crisis?
Zo UNIT 7 INTERNATIONAL RELATIONS - Can we solve the global water crisis?
2o UNIT 7 INTERNATIONAL RELATIONS - Can we solve the global water crisis?
Z10E UNIT 8 ENGINEERING - Can learning from mistakes advance human knowledge?
=11 UNIT 8 ENGINEERING - Can learning from mistakes advance human knowledge?
o UNIT 8 ENGINEERING - Can learning from mistakes advance human knowledge?
12 |Review: UNIT 5- UNIT 8
o Term-end Test
13
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TOEIC: 782 - 940
TOEFL iBT: 72 - 94
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AR

This class focuses on listening and speaking and develops critical thinking skills essential for communication in English. Based on
a question—centered critical thinking approach, this course allows learners to question, analyze, and self-assess while improving
their English language skills. Critical Thinking Strategy sections, topics, and assessments help students develop the techniques
and critical thinking skills they need to move forward in their studies.

FERR

Students can acquire linguistic, non—cognitive skills and Global Skills essential for communication.

FATEHE
Study the vocabulary and grammar items to be covered in the unit
FHEE
Review the studied vocabulary and grammar items
BRERE
o Introduction
£10E UNIT 1 BUSINESS AND MARKETING - How can you become a good leader?
2o UNIT 1 BUSINESS AND MARKETING - How can you become a good leader?
=3 UNIT 1 BUSINESS AND MARKETING - How can you become a good leader?
24 UNIT 1 BUSINESS AND MARKETING - How can you become a good leader?
=5 UNIT 1 BUSINESS AND MARKETING - How can you become a good leader?
Zo UNIT 1 BUSINESS AND MARKETING - How can you become a good leader?
%7E UNIT 2 SOCIAL SCIENCES - How does appearance affect our success?
Zom UNIT 2 SOCIAL SCIENCES - How does appearance affect our success?
Zom UNIT 2 SOCIAL SCIENCES - How does appearance affect our success?
%10 UNIT 2 SOCIAL SCIENCES - How does appearance affect our success?
%11 UNIT 2 SOCIAL SCIENCES - How does appearance affect our success?
e UNIT 2 SOCIAL SCIENCES - How does appearance affect our success?
12 |Review: UNIT 1- UNIT 2
o Term-end Test
13
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SIRBR L (RO TE- S HEEES) 30
At 0
BRE

Q Skills for Success: Listening and Speaking — Level 4

sEE




FFRIOLEBRE DRAIL v

a—2R Business Management Course

P 14

FtHA S ERETEE 1T

BRI 20264F B % BAfL 1 RS 13[H]
HY B8 [Kevin
BIEBE

TOEIC: 782 - 940
TOEFL iBT: 72 - 94
CEFR: B2

AR

This class focuses on listening and speaking and develops critical thinking skills essential for communication in English. Based on
a question—centered critical thinking approach, this course allows learners to question, analyze, and self-assess while improving
their English language skills. Critical Thinking Strategy sections, topics, and assessments help students develop the techniques
and critical thinking skills they need to move forward in their studies.

FERR

Students can acquire linguistic, non—cognitive skills and Global Skills essential for communication.

FATEHE
Study the vocabulary and grammar items to be covered in the unit
FHEE
Review the studied vocabulary and grammar items
BRERE
=g UNIT 5 HEALTH SCIENCE - How has science change the food we eat?
2o UNIT 5 HEALTH SCIENCE - How has science change the food we eat?
=3 UNIT 5 HEALTH SCIENCE - How has science change the food we eat?
24 UNIT 5 HEALTH SCIENCE - How has science change the food we eat?
=5 UNIT 5 HEALTH SCIENCE - How has science change the food we eat?
Zo UNIT 5 HEALTH SCIENCE - How has science change the food we eat?
o UNIT 6 EDUCATION - How does setting goals help us?
F7[E
o UNIT 6 EDUCATION - How does setting goals help us?
58[H
o UNIT 6 EDUCATION - How does setting goals help us?
59[H]
o UNIT 6 EDUCATION - How does setting goals help us?
10[E
o UNIT 6 EDUCATION - How does setting goals help us?
F11[E
o UNIT 6 EDUCATION - How does setting goals help us?
#12[E  Review: UNIT 5 - UNIT 6
o Term-end Test
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TOEIC: 782 - 940
TOEFL iBT: 72 - 94
CEFR: B2

AR

This class focuses on listening and speaking and develops critical thinking skills essential for communication in English. Based on
a question—centered critical thinking approach, this course allows learners to question, analyze, and self-assess while improving
their English language skills. Critical Thinking Strategy sections, topics, and assessments help students develop the techniques
and critical thinking skills they need to move forward in their studies.

FERR

Students can acquire linguistic, non—cognitive skills and Global Skills essential for communication.

HHTFEE

Study the vocabulary and grammar items to be covered in the unit

HRFEE

Review the studied vocabulary and grammar items

BEEHE

=g UNIT 3 PSYCHOLOGY - What skills make someone an adult?
o UNIT 3 PSYCHOLOGY - What skills make someone an adult?
F2[mE
o UNIT 3 PSYCHOLOGY - What skills make someone an adult?
3ME
o UNIT 3 PSYCHOLOGY - What skills make someone an adult?
F4MmE
o Review Global Skils: Unit 1 = Unit 2
550
o Review Global Skils: Unit 1 - Unit 2
6
o UNIT 4 SCIENCE - How can we deal with plastic crisis?
F7E
o UNIT 4 SCIENCE - How can we deal with plastic crisis?
58l
o UNIT 4 SCIENCE - How can we deal with plastic crisis?
oMl
o UNIT 4 SCIENCE - How can we deal with plastic crisis?
5510[=]
o Review Global Skils: Unit 3 — Unit 4
110
e Review: UNIT 3 — UNIT 4
12
. Quiz
5513[a]
FRAREAR D J5 35
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FIRBLI RO IIE- SN - L EES) 30
2O 0

BRE

Q Skills for Success: Listening and Speaking — Level 4

sEE




FFRIOLEBRE DRAIL v

a—2R Business Management Course

P 14

B E4 A pasa=fr—ar 1l

BRI 20264F B % BAfL 1 RS 13[H]
HY B8 [Kevin
BIEBE

TOEIC: 782 - 940
TOEFL iBT: 72 - 94
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This class focuses on listening and speaking and develops critical thinking skills essential for communication in English. Based on
a question—centered critical thinking approach, this course allows learners to question, analyze, and self-assess while improving
their English language skills. Critical Thinking Strategy sections, topics, and assessments help students develop the techniques
and critical thinking skills they need to move forward in their studies.

FERR

Students can acquire linguistic, non—cognitive skills and Global Skills essential for communication.

FATEHE
Study the vocabulary and grammar items to be covered in the unit
FHREHE
Review the studied vocabulary and grammar items
BRERE
=g UNIT 7 BIOLOGICAL SCIENCES - How can science help repaire your body?
2o UNIT 7 BIOLOGICAL SCIENCES - How can science help repaire your body?
=3 UNIT 7 BIOLOGICAL SCIENCES - How can science help repaire your body?
24 UNIT 7 BIOLOGICAL SCIENCES - How can science help repaire your body?
o Review Global Skils: Unit 5 — Unit 6
5[
o Review Global Skils: Unit 5 — Unit 6
56/
o UNIT 8 ENGNEERING - How will automation affect our future?
F7[E
o UNIT 8 ENGNEERING - How will automation affect our future?
58[H
o UNIT 8 ENGNEERING - How will automation affect our future?
59[H]
o UNIT 8 ENGNEERING - How will automation affect our future?
10[E
=11 Review Global Skils: Unit 7 — Unit 8
e Review: UNIT 7 — UNIT 8
BE12[E
. Quiz
13
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Students will deepen their understanding of business management through practical case studies and group activities. Students
will learn how companies solve business problems and create value in global markets.

G

This intensive course focuses on practical business topics and company case studies. Students will explore management,
marketing, finance, communication, and innovation through interactive activities and presentations. The course emphasizes
teamwork and practical business thinking.

FERR

By the end of the course, students will be able to:
Identify key business challenges faced by companies
Analyze company strategies and management decisions
Work effectively in teams to solve business problems
Present business ideas and case studies in English
Understand global business trends and innovation

HATFEH

Students should read short articles or company information related to each lesson topic.

HHRFH

Students are encouraged to review class discussions, prepare presentation materials, and reflect on business cases.

SRR

E1[E Introduction to Global Business

E2E Famous Companies and Their Success

E3[E Customer Service and Hospitality

E4[m] Marketing Strategies in Real Companies

E5[E] Social Media and Digital Marketing

E£6[E Product Development and Innovation

E7[E Business Communication Skills

E8[a] Team Management and Leadership

E9[m] Understanding Business Finance

Z10E] |Entrepreneurship and Startups

Z11[E  |Group Presentation Preparation

E12[E] |Final Group Presentation
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